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Photo-voice

• #mynorthshore

• Remove bias

• Tangible

• Efficient
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Back at the lab…

• Data collection
• Automated

• Manual

• Casual Search

www.Instagram.com

http://www.instagram.com/




Data Analysis

• Thematic coding 
• Word/phrase

• Iterative process

• Creating the codebook
• Literature

• Preliminary review

• QSR Nvivo 8
• Data organization 

software

Natural Resources
Landscape
Waterfalls…

Outdoor Recreation
Activities
Constraints…

Built Infrastructure
Roads
Buildings…

Human Subjects
Self
Rec. Providers…

Culture
Ojibwe
Food & drink…

Affect 
Positive
Negative





Devil's Kettle Falls. Another great
hike...and interesting too! The stream 
on the left falls into a huge gorge, and 
nobody knows where the water comes 
out. Hmm. #mynorthshore



Natural Resources Outdoor recreation



Human subjects Built infrastructure

I ’m  o n  a  b o at ! A b o a rd  the  Hj o rd i s
e n j oy i n g  the  w av e s  of  # L a ke  S u pe ri o r



Culture Affect



Implications
• Emerging process (Metaxas & Mustafaraj, 2014)

• Patterns
• Central themes

• Understand place meanings 

• Nurture sense of place (Rickard & Stedman, 2015)

• Trust
• Policy
• Marketing

• Expand existing use of social media
• Visitation (Wood, Guerry, Silver, & Lacayo, 2013)

• Ecosystem services (Richards & Friess, 2015)



Future Research

• Assess benefit to stakeholders
• Spring Workshops: March 2016

• Compare prompted &“organic” posts 
• Key terms, tags, text

• Map photos/themes
• By theme



“Attachment to places is one of the most powerful among human 
emotions… [humans] associate themselves with places where their 
memories lie or where they expect future interactions, and they seek 
their ‘selves’ in the signs and symbols embedded there, perceiving 

themselves at the centre. For this reason, they load significant values to 
these places, and for many, whether residential or non-residential, 

these places are ‘home’...” 

(Sancar & Severcan, 2010, p. 295)




